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  Guidelines for Regional Conference Logos
Regional Conference Logo Designs Must:

1. Feature the name of the regional conference.

2. Not be confusable with the RIMS logo – the regional conference logo and RIMS logo must be distinct.

3. Be consistent with RIMS logo usage guidelines in the RIMS Communications Handbook.  
 

Regional conference logos should generally include a connection to RIMS and a strong regional element.  An example of acceptable usage of a regional conference logo is included below:



RIMS CANADA CONFERENCE
September 16 - 19, 2007
Regional Conference Logos used on RIMS Stationery:

1. RIMS logo should always appear at the top left in black or in PMS 329.

2. The regional conference logo will appear at the top right.

3. The stationery should always identify the regional conference, preferably in the upper right corner under the logo.

An example of acceptable usage of a regional conference logo with the RIMS Logo is included below:
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Other uses:

1. The RIMS logo will always appear with the regional conference logo.

2. RIMS logo should always be prominent and appear in black or in
PMS 329.

3. The “xx Regional Conference” should always appear with the regional conference logo.

Assistance from RIMS:

RIMS Creative Services Department is available to assist in the design of your regional conference’s logo at no charge.  To request this service contact RIMS Member and Chapter Services Department at chapterservices@RIMS.org or at 212-655-6041.

Note: If your regional conference logo does not adhere to the above described criteria or if there is a question on when/how to use the RIMS logo, the regional conference must submit the logo to RIMS Marketing Department for approval in advance of producing materials.  In addition, all uses of the RIMS trademarked names and logos must be pre-approved by RIMS.
